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At Recharge, sustainability is the core of our business. Our mission is to be the leading Nordic charging partner 
and a benchmark for the entire industry by replacing fossil fuels with CO2 free electricity for our customers. 
Today, we ensure that all electricity we sell  our charging stations, almost 80 GWh in 2023, has zero emissions. 
Additionally, we also ensure that we do not have any emissions from our own operations, and we are increasing 
our e�orts to remove emissions from our entire supply chain.

Still, we want to go further. Climate change is the most important challenge of our time and we want to do our 
utmost to limit greenhouse gas emissions. This is why we have set one of the most ambitious climate target 
in the charging industry: To reach net zero CO2 emissions by 2035! We want to lead the way and help our 
suppliers, partners, and competitors along with us. 

Decarbonizing our entire value chain means that we need to eliminate all emissions associated with our 
business and operations, both emissions we cause directly, and emissions caused indirectly by the companies 
that deliver goods and services to us. We need to ensure that also these companies decarbonize their value 
chains.

This is not an easy task. It will require joint e�orts from our entire organisation, and it will require a deeper 
cooperation and teamwork with the companies we partner with.

However, sustainability is a much more complex issue than just climate. As you will see in this report, we are 
working hard with other environmental aspects, as well as social and governance issues. This is necessary to 
become the benchmark in our industry for all ESG matters.

We will continue driving change 

Recharge has been breaking new ground with innovations for more than ten years, and we aim to stay at the 
forefront of developing the charging experience for EV drivers. Recharge was the first charge point operator in 
Norway with high power charging stations for all kinds of electric cars, we were one of the first to widely open 
our charging network to other operators, we were the first with fast charging corridors between the Nordic 
capitals, and the first with modular load balancing at our high-power chargers.

In 2023 we continued our innovative legacy by establishing an Energy Solutions unit. Recharge will now become 
an energy company, in addition to a charge point operator. We will use battery storage and virtual power 
plants to provide services to grid operators for improved stability and flexibility in the power grid. This is a win-
win for both society and our customers, leading to a more sustainable use of the grid, while we get access to 
building more and better charging stations in areas with limited grid capacity.

In 2024 we will continue our innovative path. This will be most visible to our customers in the improved power 
output available at many of our stations as well as easier payments with card payment terminals and the 
brand new Recharge app. 

We prepare for future demands

One year ago, we released our first sustainability report. A lot has happened since then. For this year’s report 
we have conducted a double materiality analysis to identify the impact we have on society and nature and 
how we are impacted through emerging climate-related regulations. This is a crucial step in developing 
our sustainability work and in starting to prepare for reporting that aligns with the Corporate Sustainability 
Reporting Directive (CSRD).

Daring to go first is demanding, but it is also enormously rewarding for us to see that we are creating solutions 
for our customers that enable emissions-free transport to proceed even faster.

Kind regards,

Håkon Vist
CEO, Recharge
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This report highlights Recharge’s approach and management of environmental, social and governance (ESG) matters. It 
o�ers an overview of our e�orts to reduce our environmental footprint, support our employees, and create long-term value 
for our stakeholders in a responsible matter. The report covers all Recharge entities in Norway, Sweden, Finland and Denmark.

This is the second-year reporting on our sustainability e�orts. Although we have made significant progress on assessing 
impacts, risks and opportunities in our value chain, assessing our carbon accounts, and working with our supply chain, 
we recognise that we still need to further strengthen our ESG e�orts to provide a wider and more accurate picture 
of our work. This work is in continuous progress, and we have recently hired a Sustainability manager to lead and 
coordinate these e�orts. 

In addition, we are preparing statements on 1) human rights and due diligence as required by the Norwegian 
Transparency Act, 2) activity duty required by the Norwegian Equality and Anti-Discrimination Act, and 3) a statement 
on climate risk assessment in accordance with the guidelines in the Task Force on Climate-Related Financial Disclosures 
(TCFD) framework. These statements can be found on our website under ESG resources.

The report is prepared in accordance with the Global Reporting Initiative (GRI) Universal Standard 2021. The adoption 
of GRI and other reporting frameworks is a preparation for Recharge’s transition to the new European Sustainability 
Reporting Standards (ESRS) provided through the EUs Corporate Sustainability Reporting Directive (CSRD). The 
disclosures from the GRI standard are provided in the GRI content index in the appendix of the report. Omissions of 
information are described in the index, and where historical figures are provided, it is specified whether these have 
changed from previous reports.

The ESG report for 2023 builds on a double materiality analysis conducted in accordance with the ESRS guidelines. This 
report will therefore include a closer disclosure of impacts, risks and opportunities outside our own organisation. This 
means that we have structured the report according to new material topics in accordance with the ESRS. For further 
information on how the assessment was conducted, please see the methodology notes in the appendix. 

Reporting boundaries and assurance

This report covers the fiscal year from 1 January 2023 to 31 December 2023. The report has not been externally verified. 
 
For questions about the report or Recharge’s work with ESG, please contact:

Stian Mathisen, Head of Corporate Communications, Public A�airs and Sustainability
stian.mathisen@rechargeinfra.com

1.0 INTRODUCTION

1.1 SUSTAINABILITY REPORTING 
AT RECHARGE
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AND ALL THE TIME CONTINUING TO GROW OUR CHARGING NETWORK AT A RAPID PACE

2012
CONNECTING 
NORDIC 
CAPITALS
Finalizing a corridor of 
fast chargers connecting 
the main cities of the 
Nordics, enabling longer 
travels for first mover EV 
drivers

2020
CENTRALIZED 
POWER UNITS
Recharge is the first to utilize 
modular HPC systems with 
centralized power units, further 
improving grid utilization, 
customer experience and 
capex and opex efficiency

2019
FIRST MODULAR LOAD 
BALANCING HPC
Recharge is the first to utilize 
modular load balanced HPC 
systems, enabling improved 
grid utilization and customer 
experience

2020
OPEN NETWORK
The first large Nordic 
CPO to adapt an open 
network strategy, i.e., 
enabling access for 
multiple service providers

2023
OSLO VULKAN 
GARAGE UPGRADE
The Oslo smart charging 
garage is further 
upgraded and improved 
with more high power 
chargers

2018
NORWAY'S FIRST HPC
Norway’s first HPC charger 
opened at Nygårdskrysset  

2021
WIRELESS TAXI 
CHARGING
Conducting the 
world’s first commer-
cial wireless charging 
for taxis in Oslo 

2022
INVESTING
IN ESG
Investing in ESG work, 
i.e., developing a 
sustainability strategy 
and an ESG report

2017
FIRST BLOCK-
CHAIN PAYMENT
First in the world to test 
blockchain payments 
on a charger 

2018
CONNECTING 
NORDIC CAPITALS 
HPC
The first HPC corridor in 
the Nordics, connecting 
the capitals of Norway, 
Sweden and Finland 

2017
OSLO VULKAN 
SMART GARAGE
Opening of the world’s 
smartest charging garage 
in Oslo: 102 charge points 
with 2800 kW nominal DC 
out power and only 800 
kVA from the grid. Peak 
shaving battery and load 
balancing.

2016
WORLD´S LARGEST
CHARGING SITE
Opening the worlds 
largest fast charging site 
with Tesla at Nebbenes

Recharge is a pioneer in providing EV charging services and is one of the most experienced charge point operators in the 
industry. We have built charging infrastructure for EVs since 2012 and are a crucial facilitator for successful electrification of 
vehicles in the Nordics. A success story that has contributed to the Nordics being the world’s most mature EV market. 

Ever since we opened our first fast charger in 2012, we have been driven by innovation, sustainability, and feedback from our 
customers - the EV drivers. We are motivated to contribute to further push the sector forward to ensure clean energy to all EV 
drivers, while minimizing our environmental impacts. 

In the early days of EV charging, most chargers were able to only provide up to 50 kilowatts (kW) of electricity. These chargers 
were adequate to fill the needs of smaller vehicles with a short range. As larger vehicles are being electrified and the range 
is extended, the need for faster charging speed has developed rapidly. Recharge was early to invest in ultra fast chargers 
providing up to 150 kW. Since 2021 we are investing in new ultra fast chargers with a power output of 300 to 400 kW.

1.0 INTRODUCTION

1.2 RECHARGE – THE SOCIALLY 
RESPONSIBLE CHARGE POINT 
OPERATOR 

THE HISTORY OF
DRIVING CHANGE
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All values in kWh

We operate 4145 chargers throughout the Nordics, with 2615 in Norway, 748 In Sweden, and 782 in Finland. We are continuously 
exploring new locations to meet our customers’ needs, while at the same time upgrading legacy infrastructure to meet today’s 
expectations and requirements. 

CHARGE POINTS

ENERGYDELIVERED

Slow and Fast chargers           Ultra Fast Charges

2021 2022 2023

Total energy delivered

..from Slow and Fast

..from Ultra Fast

39 799 503

32 200 267

7 599 236

79 820 333

26 449 008

53 371 325

64 440 225

36 294 817

28 145 408

As we are constantly upgrading our charging network more and more energy is delivered though our Ultra Fast 
chargers. The share of energy delivered from Ultra Fast chargers has increased from 20% in 2021 to almost 70% in 2023!

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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Recharge has o�ces in Moss (Norway), Stockholm (Sweden), Vantaa (Finland), 
and Copenhagen (Denmark)

NUMBER OF EMPLOYEES BY COUNTRY 2023

NORWAY

46

SWEDEN

21
FINLAND

6
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Charging map | Nordic

Norway

Denmark

Sweden

Finland

30 +

Number of charging point

5 - 30

1 - 5

Charging map | Nordic

ay

Denmark
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1.0 INTRODUCTION

1.3 SUSTAINABILITY HIGHLIGHTS 2023 

SUSTAINABILITY 
FOCUS AREA

Driving change to net 
zero

Caring about 
our people and 
the people we 
interact with

Transparent business 
conduct

SUSTAINABILITY 
TOPIC

GHG emissions in our 
own operations
and value chain

Delivering green 
energy to our 
customers

Our own workforce

Our customers and  
in our supply chain

Integrity and  
anti-corruption

KPI 

Scope 1

Scope 21

Scope 32

Key suppliers with a net 
zero ambition3

Recharge Carbon Intensity 
(gCO2e/kWh delivered)4

Total Value chain Carbon 
Intensity (gCO2/kWh 
delivered)5

Clean energy delivered to 
our customers (kWh)6

Having a diverse 
workforce – 
share of female employees

Employee engagement 
index7

Leadership KPI8

Accessibility - new sites 
meeting everyone’s 
accessibility needs9

Share of all suppliers 
signing our Supplier code 
of conduct10

Share of key suppliers 
signing our Supplier code 
of conduct11

Share of employees 
signing the code of 
conduct12

2022

0

0

N/A

N/A

0

N/A

64 440 225

24 %

N/A

N/A

N/A

N/A

100%

N/A

2023

0

0

15 093 tons

100 %

0

To be 
assessed

79 820 333

27 %

77

90

N/A

N/A

100%

N/A

AMBITION

0

0

0 by 2035

100% for all key suppliers 
by 2026

Recharge’s Carbon 
Intensity is net zero today

0 by 2035

Consistent Growth

30% by 2025

80 by 2025

Stay on score 90  

Our ambition is that all new 
sites will meet everyone’s 
accessibility needs

100% by 2025

100%

100% by 2025

E
N
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1. We use a market-based approach for our scope 2 emission targets.We purchase renewable electricity certificates for all our electricity consumption – at our chargers and our offices. Please refer to 
the the GHG accounts for location-based scope 2 emissions

2. Our scope 3 emissions are highly based on estimates for the two most material categories – category 1 and 2. Thus, the scope 3 figure reported this year is uncertain, and restatements of the 
2023-reported number might occur in the next year report.

3. We define our key suppliers by spend and strategic importance.

4. Recharge Carbon intensity includes our Scope 1 and Scope 2 market-based emissions. It is measured in grams of CO2 equivalents per kWh (gCO2e/kWh) delivered to our customers

5. Total Value Chain Carbon Intensity includes our Scope 1, 2 and 3 emissions. This includes all emissions from everything we purchase and all other indirect emissions. It is measured in gCO2e/kWh 
delivered to our customers

6. We purchase certificates with guarantees of origin from renewable energy for all the electricity we provide our customers through our chargers.

7. Employeeengagement index reflects our employee’s satisfaction and engagement. Measured through regular surveys. The score is a number between 0 - 100.

8. Leadership KPI shows how satisfied our employees are with their closest leader. Measured through regular surveys. The score is a number between 0 - 100.

9. We strive to make all new sites accessible. We are working with industry organisations and regulators for a standard definition for accessible sites and will report on our progress towards 100 percent 
when a definition is implemented. The ambition refers to sites physically and economically viable

10. We are working to get all our suppliers to sign supplier code of conduct. All key suppliers have already signed, and most important suppliers has also signed (Suppliers not meeting criteria in note 11 
but have strategic importance)

11. The KPI includes all suppliers with annual value of purchases above 500 kNOK

12. We are currently working to get a common Code of conduct for the whole company, covering all the Nordic countries. We aim to finalize this during 2024 and that all our employees have signed it by 2025.

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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MATERIALITY ASSESSMENT AND STAKEHOLDER DIALOGUE

At Recharge, sustainability is the very core of the company’s existence, and it’s strongly integrated with 
our purpose, ambition, and strategic pillars.

The Recharge company strategy

Sustainability is embedded in our values to care, to dare, and to share. We care about our customers, the 
environment and our people and take responsibility for positive change. We dare to innovate for better 
solutions in mobility. And we believe in the power of sharing knowledge to secure the future in a sustainable 
way. For Recharge, sustainability is a prominent part of the company culture and a conscious consideration 
in all business decisions as the company moves forward with the aspiration to drive change towards a green 
and sustainable future. 

Recharge works with a strategic approach to sustainability, and ESG performance and considerations will 
be an integrated part of goal management, risk assessments, and the way we do business. We will revise 
the sustainability strategy in 2024 based on the double materiality assessment that was made in 2023. 

Policy commitments

At Recharge, we have put in place several important policies to ensure good governance and e�ective 
follow-up on key topics. These policies cover areas like anti-corruption, health and safety, diversity, human 
rights, sustainability, and more. We also have a Code of Conduct that applies to all our suppliers. We make 
sure to communicate these guidelines to our suppliers and partners, expecting them to comply. For more 
details, you can refer to the Governance-section in this report, or to our homepage. 

1.0 INTRODUCTION

1.4 SUSTAINABILITY AT RECHARGE 

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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AMBITION

PURPOSE Enabling a sustainable electric future

The Leading Nordic Charging Partner  

CARE DARE SHARE

CUSTOMER
FIRST

SMART
GROWTH

PASSION FOR
PEOPLE

OPERATIONAL
EXCELLENCE
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Our Climate Ambition and Lighthouse goal: Reaching net zero by 2035

At Recharge, our mission extends beyond merely replacing fossil fuels with electricity for all EV drivers in the 
Nordics. Today, we ensure that all electricity we sell, almost 80 GWh in 2023, has zero emissions. We also 
ensure that we do not have any emissions from our own operations. However, as most other companies, 
most of our emissions are in our supply chain, through our purchase of chargers and services, in order to run 
one of the largest charging networks in the Nordics. 

Going forward we will of course continue to deliver energy with zero emissions, but we will also decarbonize 
our entire value chain. This means that by 2035 we aim to eliminate all emissions associated with our business 
and operations, both emissions we cause directly, and emissions caused indirectly in our supply chain. 

In order to keep track on our promise to deliver clean energy we are introducing a net carbon intensity 
indicator: 

Our net zero
KPI: Recharge 
Carbon Intensity

Scope 3Scope 2Scope 1

+ +

Total energy delivered (kWh)

CO2 e (g)
=

The Recharge Carbon Intensity indicator will show how much emissions, in grams of CO2e, that is 

generated per kWh we sell.

We have conducted an initial assessment of our carbon footprint, and most of our emissions are related 

to purchase of capital goods, such as chargers. Another material contributor to our total carbon footprint 

is materials and equipment used to install and maintain our chargers. The final category of contributors 

to our carbon footprint is all other emissions associated with running a business – travels, waste handling, 

o�ce heating, and so on.

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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We have a holistic  approach and include all emissions – scope 1,2 and 3, and we will cut these emissions through 

innovation and industry collaboration: 

• We include everything: We are committed to addressing emissions at every level: Production, distribution, 
operation, and decommissioning – we take responsibility for all emissions generated from our business. 

• Innovation: We invest in cutting-edge technologies and sustainable practices, ensuring the best possible 
experience for our customers while at the same time minimizing the stress on the grid, through initiatives like our 
smart energy solutions. 

• Collaboration: We work closely with our customers, suppliers and partners, regulators, and communities to drive 
change forward and continuously improve

This will not be easy, and that is why we say in our strategy that we will consider ESG in all business decisions going 

forward. We operate in a continuously evolving market and industry, and the main challenges we are currently faced 

with are: 

• Complex supply chain: Our supply chain is global and the chargers and batteries we purchase are complex, 
consisting of a range of di�erent components, all having their carbon footprint. 

• Data availability and reliability: Even though the industry has matured with regards to non-financial data 
availability and quality, there are still uncertainties and risks associated with these data. This will be a challenge 
in the short term, but as our supply chain matures data quality will increase. 

• Balancing conflicting goals: There might be conflicting interests between growth goals, revenue goals, short 
term goals, long term goals and sustainability-related goals. When balancing these conflicting goals we will be 
guided by our ambitious ESG targets and our ambition to be the socially responsible charge point operator.

By doing this we strive to have an open and transparent reporting on how we contribute to limiting emissions, driving 

change, and reaching a net zero society in a responsible way.

In 2023 we have done the initial mapping of our carbon footprint, we have selected an indicator to track progress, and 

we have concluded on an ambitious target – net zero by 2035. During 2024 we will develop a climate roadmap, with 

more specific details on how we will cut our emissions. 

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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At Recharge, we actively work to support the United Nations  
Sustainable Development Goals (UN SDGs). Businesses play a 
key role in delivering on and contributing to the goals and we 
support all defined SDGs. Following up on the work for developing 
a sustainability strategy, we are still in the process of defining and 
selecting which goals we mainly contribute to. So far, we have 
identified five goals as especially relevant to our business. Read 
more about our contribution to the SDGs on our homepage

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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Sustainability is managed at the highest level of our company. The board of directors is collectively responsible for 
the e�ective oversight of Recharge and our business. It determines Recharge’s strategic direction and objectives, 
business plan, viability, and governance structure to help achieve long-term success and deliver sustainable 
shareholder value. The board has a responsibility to ensure that Recharge´s activities regarding sustainability 
topics are included in the company’s strategy, and that targets are defined. 

The board receives updates on ESG matters on a regular basis from the management group at Recharge. 
The board approves the ESG report, as well as the double materiality assessment and the statements for the 
Norwegian Transparency Act and the Equality Act. Furthermore, the board is also responsible for ensuring that the 
Recharge risk management and internal control systems are adequate in relation to the regulations governing 
the business. In event of serious cases and deviations regarding the business, the board will be notified either 
through board meetings or in separate meetings. The whistleblowing procedure also opens for the employees, 
contractors, and others to notify Recharge of potential breaches. The whistleblower channel is anonymous. 

Recharge board of directors (per 01.06.2024) 

The CEO, supported by the board of directors, has the ultimate operational responsibility for the implementation 
of the strategic processes, including sustainability. Our ESG initiatives, governance and reporting are led by our 
Head of Corporate Communications, Public A�airs and Sustainability. The role is organised under the Growth 
department, however the Head of Corporate Communications, Public A�airs and Sustainability reports directly to 
the CEO on ESG issues.  

Recharge management team (per 01.06.2024)

1.0 INTRODUCTION

1.5 SUSTAINABILITY 
GOVERNANCE STRUCTURE 

Roy E. Williamson
Chairman

Håkon Vist
Chief Executive O�cer

Oskar
Svedenstedt

Chief Growth 
O�cer

Aasmund
Westlind

Chief Network 
Development 

O�cer

Morgan
Lind 
Chief  

Performance 
O�cer

Maria
Brant

Chief Revenue 
O�cer

Helene 
Francke  
(interim)  

Chief Financial 
O�cer

Toril  
Haaland

Chief People & 
Culture O�cer

Lorenzo Cannizzo
Member

Andreas Bäckman
Member

Anette Holtedahl 
Member

Loredana Fazzini
Member

Ulf 
Bragnell

Chief Technology 
O�cer
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In 2023 Recharge conducted a double materiality assessment, which includes considering both how ESG topics a�ect the 
company’s value creation and how the company impacts the planet and society.

A double materiality assessment is a tool for identifying, analysing, and prioritizing a company’s most important sustainability 
topics and will guide which sustainability topics that are most material to Recharge and its stakeholders, and thus which 
topics Recharge will manage and report on in the future.

The assessment is made in connection with the adaptation to the new EU directive for sustainability reporting (CSRD) and the 
EU’s new reporting standard (ESRS), which require organisations to report based on the double materiality principle. A more 
comprehensive methodology is attached in the appendix. 

1.0 INTRODUCTION

1.6 MATERIALITY ASSESSMENT

ESG

Environmental

Topic

Climate change

Pollution

Water and marine 
resources 

Biodiversity and  
ecosystems

Resource use and  
circular economy

Materiality 

Climate Change is the topic with the highest level of materiality 
regarding both impact and financial e�ects for Recharge. 

• High positive impact with the introduction of new technologies that 
eases the transition to EVs and smarter mobility solutions, which is 
well suited for climate change mitigation. 

• Negative impact related to material usage, energy use, and supply 
chain. 

• Some risk related to extreme weather events a�ecting our own 
operations and supply chain.

• Significant material financial opportunities related to the business 
model 

High level of materiality. 
• Recharge contributes to lowering pollution and is part of the green 

solution with the development of charging stations for EVs. 
• However, there is negative impact in the supply chains and risks of 

restrictions in the near future which might lead to higher costs. 

Not material. 
• Our operations are merely land based and do not a�ect water and 

marine resources. We also recognise the need for reconsidering this 
topic in the future when we have gained more knowledge about 
our upstream activities in the value chain. 

Biodiversity is a moderately material topic for Recharge, with a potential 
of becoming more material in the future, depending on input material 
needs. 
• Materiality relates to impacts associated with resource and raw 

material use that might a�ect ecosystems negatively, and risks 
related to emerging regulations regarding biodiversity.

Material topic due to considerable resource use and low degree of 
circular economy in the supply chains. 
• Both risks and opportunities on the financial side. 
• There is a risk of increased regulations as well as scarcity of 

materials for charging stations and new technologies.
• Significant opportunity regarding reuse of components. 

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX
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ESG

Social

Governance

Topic

Own workforce

Workers in the value 
chain

A�ected communities

Consumers and 
end-users

Business conduct

Materiality 

Material topic with a significant positive impact, due to strong e�orts 
and top-level focus in the HR area regarding diversity. 
• On the risk side there are potential di�culties regarding work-life 

balance for a young and growing company.

Material topic, with the main impact being potential human rights 
violations in the hardware supply chain, which may also lead to a loss in 
reputation in case of breaches. 

Not material. 
• Recharge operates in the Nordics and our charging stations are 

located mainly on commercial land. 
• We recognise the need for reconsidering this topic in the future 

when we have gained more knowledge about our upstream 
activities in the value chain.

Material topic with significant positive impact and high financial 
opportunities due to the nature of the business model and our strategy 
of making EV charging accessible for all. 
• Limited negative impacts and risks.
• Risk of not meeting customers expectations.

Material topic with positive impact due to e�orts made by the company, 
particularly on the policy side, including the development of policies on 
whistleblowing, HSS and anti-corruption. 
• Significant opportunity in the business model, which is well suited 

for the green transition. Potential negative impact related to risk for 
bribery and corruption in supply chains. 

Several environmental, social, and governance-related topics are important for us, in order to be a socially responsible clean 

energy provider. As indicated in the matrix, climate change and our customers are the most material topics for us, with the 

positive contribution we have on limiting climate change whilst managing our own impact, and the clean energy transition we 

enable for our customers.
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We acknowledge both the impacts, risks, and opportunities prevalent across our value chain. Notably, our procurement 

of chargers and construction services stands out as areas where negative impacts are most pronounced. Simultane-

ously, our supply chain exposes us to inherent risks. Conversely, our up- and downstream value chain presents great 

opportunities for positive impact, particularly through our operational strategies and solutions aimed at utilizing clean 

energy in a socially responsible manner. The value chain assessment reflects this – we continuously work to minimize our 

negative impact in sourcing and construction. 
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Significant positive impact or opportunity                          Positive impact or opportunity                          Not relevant                          Medium negative impact or risk                            Significant negative impact or risk

We 
decommission

We chargeWe manage and 
maintain

We constructWe planWe source

We upgrade our 
legacy chargers and 
continuality. We 
reuse components 
and recycle what we 
cannot use

We supply clean 
electricity to 
everybody and 
contribute to 
emission-free mobility 
and society

Developing new and 
existing sites, working 
with partners, 
optimizing our services 
and securing up-time 
and availability

Construction of 
charging stations with 
our suppliers - digging, 
mass handling, 
concrete and  
transportation

We plan the location 
and design of our 
stations to meet our 
customers' needs and 
expectations

Sourcing of chargers, 
batteries, electronics 
and power. Engaging 
with our suppliers.

Climate change

Pollution

Biodiversity and ecosystems

Resource use and circularity

Own workforce

Workers in the value chain

Consumers and end users

Business conduct

An activity can have a positive or significant positive impact on people and environment. These activities and positive impacts can also be an opportunity 
for Recharge to seize. An activity can also have negative or significant negative impact on people and environment and be a risk for us. There are also 
activities with two di�erent results, this implies that the activity can e.g. have negative impact while at the same time be an oppertunity.  There are several 
activities at di�erent stages in our value chain where we do not have any impacts, risks or opportunities. These are marked as not relevant
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We strive for an open and honest dialogue with our stakeholders through conversations and meetings, transparent reporting, 
and information sharing. Our values, business purpose, and ambition of being a socially responsible and net zero emission 
provider of energy, are all shaped by our stakeholders. Our success and long-term value depends on us meeting the 
expectations and needs from our stakeholders. 

1.0 INTRODUCTION

1.7 STAKEHOLDER ENGAGEMENT 

Category

Own employees

Owners

Customers and 
potential customers

Industry peers

Business partners

Suppliers

Policy makers

Local communities

Silent stakeholders

Important topics (in 2023)

Diversity and equal opportunities
Company culture 
Career development
Leadership training

Climate action
Responsible sourcing and transparency

Accessibility
Easy and safe charging
Availability
Transparent and predictable pricing

Transparency
Standardization (e.g., definition on up time)
Safety and security

Climate action
Green electricity
Charger availability 
Accessibility

Human Rights
Carbon footprint and climate action
Responsible sourcing
Transparency
Best practice sharing

Payment solutions
AFIR
Accessibility

EV charging infrastructure accessibility 
and availability
Change in tra�c patterns

Climate, nature and biodiversity

How we engage 

Townhalls
Twice-yearly physical gatherings for all employees
New employee days
Employee engagement surveys and leadership training for Recharge 
management team and extended management team

Annual and sustainability reports
ESG targets and the Recharge Insights report
Regular meetings

Call centers operated 24/7 every day 
Focus groups
Questionnaires and surveys
One-to-one dialogue
The Norwegian EV association
Nordic automotive associations (NAF, M Sverige)
The Norwegian/Swedish/Finnish/Danish Association of Disabled
Recharge Insights report

We work with 9 industry organisations across the Nordics and in Brussels
Recharge Insights report and work with industry organisations

Recharge Insights report
Regular meetings

Direct contact and one-to-one meetings
Digital and physical meetings
Supplier Code of Conduct
Recharge Insights report

Digital and physical meetings
Industry association and trade organisations
Recharge Insighs reports

Dialogue and meetings
Reports
Media

Assessments
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2.0 Environment

Recharge’s vision for a cleaner world 
is reflected in our ambition to drive 
the transformation towards reducing 
emissions from the transport sector 
while ensuring optimal resource 
e�ciency. We have made it our mission 
to engage our customers and society 
at large to help us drive the change for 
a greener and more sustainable world 
for future generations. Therefore, 
we are committed to reduce our 
emissions to net zero by 2035 in order 
to ensure that we can contribute to 
society reaching the targets of the 
Paris agreement.

According to our double materiality 
assessment, Recharge’s material 
topics relating to environment are: 

• Climate change
• Pollution
• Biodiversity and ecosystems
• Resource use and circular 

economy
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2.0 ENVIRONMENT

2.1 CLIMATE CHANGE

Climate change is the greatest challenge of our time. 
To mitigate climate change, all sectors must adapt and 
contribute to succeed in limiting global warming as much 
as possible. Recharge will contribute to the transition by 
being carbon neutral and reach net zero by 2035.

Transportation accounts for approximately 25 per cent 
of CO2 emissions in the European Union (EU), with a 
total of 72 per cent of the emissions stemming from road 
transportation. To reach the EUs climate targets of 55 per 
cent reduction of CO2 emissions by 2030 and climate 
neutrality in 2040, a larger part of the vehicles in the EU 
must switch to electricity. 

A transition to electric vehicles is an important part of 
meeting global goals on climate change. They feature 
prominently in mitigation pathways that limit global 
warming in line with the Paris Agreement.  

As the Nordic region’s most widespread fast charging 
network, Recharge’s biggest contribution to the transition 
to a low-carbon economy is the positive impact of making 
EV charging more accessible throughout Norway, Sweden, 
and Finland and Denmark. By continuously improving and 
expanding our charging network, we contribute to limiting 
the use of fossil fuels and emission of greenhouse gasses. 

We nevertheless acknowledge that we have a negative 
impact through CO2 emissions related to own operations, 
energy use and the production and development of our 
charging stations. This is considered as an important 
impact for us, and we have started to interact with our 
partners and suppliers in order to completely understand 
our indirect emissions, in addition to identifying emission 
reduction potentials in our value chain. This work will be 
prioritized going forward and we are aiming to reduce 
the climate impact through the EV charging value chain, 
together with our partners and suppliers. 

IMPACTS, RISKS, AND OPPORTUNITIES

As a company with a global supply chain, thousands of 
assets located throughout the Nordics and a business 
model that enables the green transition, we have 
di�erent impacts, we are exposed to several risks, and we 
have a range of opportunities to seize. In the materiality 
assessment, we identified the following impacts, risks and 
opportunities in upstream activities, own operations, and 
downstream activities.

UPSTREAM ACTIVITIES 

• The primary impact is through CO2-emissions 
from energy use and the production and 
development of charging stations, with energy 
intensive operations. 

• With the development of smart energy solutions, 
there is also an increasing demand for energy 
intensive battery production. 

• Emissions from transportation of chargers from 
the factory and from construction sites when 
installing chargers.

• Emissions from business travels and waste 
handling.

OWN OPERATIONS

• Recharge introduces new technologies that 
ease the transition to EVs and smarter mobility 
solutions.  

• Recharge drives demand for the electric grid, 
which might contribute to improving the power 
grid on a larger scale, but might also trigger 
need for upgrades to the grid which can have a 
negative climate impact.

• High voltage electrical equipment that Recharge 
owns contains SF6 which is a potent climate gas.

DOWNSTREAM ACTIVITIES

• Recharge is contributing considerably to lowering 
emissions outside of our own operations and the 
society. The company has a positive impact 
downstream by introducing new technologies 
that eases the transition to EVs and smarter 

mobility solutions. 
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RISKS

Climate change implies several risks that might a�ect 
Recharge financially going forward. On the other hand, the 
transition to a low-carbon economy will also bring great 
business opportunities for the company. In 2022, Recharge 
conducted a climate risk assessment in accordance 
with the recommendations set out by the Task Force on 
Climate-Related Financial Disclosures (TCFD). 

The company has done a revision of the assessment in 
2023 and the findings were implemented in the process 
of the double materiality assessment. Recharge has 
identified several risks and opportunities of significance 
across the value chain:

• Climate change, changing weather patterns and 
more extreme and frequent extreme weather events, 
will increase our exposure to climate risk in our own 
operations and our supply chain. Our chargers and 
connected grid infrastructure might be at risk for 
flooding, landslides, and extreme winds, impacting 
our operational uptime. In our supply chain we might 
be exposed to more delays and disturbance, due to 
more extreme weather. 

• The lack of political action and unpredictable 
regulatory conditions and a reluctance to adapt new 
energy sources is a risk when it comes to securing 
enough power and grid access in the future. 

• High increase in regulations and compliance related 
to sustainability might a�ect operations. 

• There is a risk for environmental impacts in our value 
chain, from the supply chain of our suppliers.

• Risk of the development of new technologies that out-
perform the market of EV charging and might threaten 
the strong market position Recharge currently holds. 

OPPORTUNITIES

There is substantial financial opportunity related to 
the transition to a low-carbon economy, as Recharge’s 
business model is well suited for climate change 
mitigation. A sustainability-based business model can 
lead to increased financing on both short and longer 
term (ESG-ratings, EU Taxonomy, etc.)

• A full transition to EV personal vehicles can lead to 
increased demand and increased revenue, as well 
as a transition into new markets for electric charging, 
such as commercial transport and shipping. 

• Recharge drives demand for the electric grid, which will 
eventually help improve access to power. This might 
also lead to increased utilisation of the power grid 
and reduced costs due to higher e�ciency. Expected 

scalability will drive down the cost of chargers. 

RECHARGE’S APPROACH

Recharge aims to drive change by accelerating the green 
transition through introducing new technology that eases the 
transition to EVs and smarter mobility solutions and to enable 
a more sustainable use of the power grid. Our mission is to 
take the stress out of EV driving, focusing on expanding our 
open network and making the transformation from fossil to 
EV easy and convenient for our customers, partners, and the 
society. Our goal is to make it easier for people to make a 
sustainable choice by driving an EV instead of a fossil fueled 
car. 

We will continue to expand our charging network and 
increase the amount of energy we deliver to EVs. At the same 
time, we will reduce the carbon intensity of our operations, 
with the aim to deliver charging with a net zero-carbon 
footprint in 2035. This includes all emissions in scope 1, 2 and 
3 that are financially and technologically viable to cut and 
compensating for the residual emissions that are left. 

We will invest in new and smart energy solutions to ensure as 
e�cient as possible use of grid capacity. The electrification 
of our society drives the need for grid expansion, which 
has both a climate impact from all construction materials 
and construction machinery, in addition to a nature impact 
in the land use change associated with grid and capacity 
expansion. By introducing de-centralized capacity in the 
grid, we will also enable fast and ultra-fast charging were 
previously not possible due to grid and capacity constraints. 

We are led by our sustainability policy to achieve our 
commitment of delivering emissions free energy to EV drivers 
by doing the following: 

• Measure and manage our climate impacts through the 
life cycle of our business activities.

• Integrate climate considerations in our overall business 
decision making and strategic planning.

• Find new and more e�cient ways to provide our services, 
with a focus to lower our climate impact.

• Engage with our suppliers and business partners through 
clear expectations on climate actions and cooperate 
where possible in order to drive change and reduce 
impact.
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DID YOU KNOW
 
In 2023 we announced that Recharge will invest in smart energy solutions and become a broader energy 
company, not just providing clean energy in fast chargers: 

“We’re not just going to be a charge point operator. We want to turn our 
charging stations into battery-powered power plants, making Recharge 
an energy company that provides significant support to the power grid. 
By doing this, we fulfil our ambition to take social responsibility”

- Håkon Vist, CEO Recharge

Investing in smart energy solutions will enable us to provide fast charging in areas where grid operators are 
unable to deliver su�cient power due to grid constraints. We will, additionally, be a part of the Transmission 
System Operator’s (TSO) reserve markets and thus be able to support the transmission grid with more flexibility 
by either provide or consume power from the grid as needed. 

The first orders of batteries will be e�ectuated during the spring of 2024, with the aim to have a fully functional 
system up and running by the end of the year. 
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DRIVING CHANGE IN 2023

In 2023 Recharge built on the sustainability e�orts made in 
2022, and among other things we conducted a climate risk 
assessment in accordance with the Task Force on Climate 
Related Financial Disclosures, in addition to assessing our 
greenhouse gas (GHG) inventory across scope 1,2 and 3, as 
a starting point for developing our transition plan – with the 
aim to be net zero in 2035.

MINIMIZING OUR CLIMATE FOOTPRINT

Our scope 1 emissions have been zero in 2023. However, there 
is a potential for leakage of SF6 gas from a handful of our 
switchgear. We perform regular service and monitoring of SF6 
content in these switchgears and have had no leakage in 2023. 

Our Scope 2 emissions are mainly from electricity losses in our 
chargers. We continuously work to reduce these losses, and 
in 2023 the total emissions associated with losses were 3425 
tCO2e using a market-based approach, which we of course 
eliminate though purchasing of renewable energy certificates. 
Thus, our market-based scope 2 emissions are net zero. We 
also have some scope 2 emissions from the electricity we use 
at our o�ces, which was 18 tCO2e in 2023, which we also o�set 
through purchasing renewable energy. 

Our scope 3 emissions are mainly from the chargers and 
construction services we purchase. We are reporting on all 
Scope 3 categories where we have emissions. However, the 
data quality for some of the most material categories is 
immature, and we will make a complete scope 3 inventory 
during the first half of 2024, with focus on high quality data. 
The electricity we sell also has a carbon footprint from the 
generation of the electricity, but we purchase renewable 
energy certificates for all electricity we purchase. 

DELIVERING CLEAN ENERGY TO ALL EV DRIVERS

Recharge built a record breaking 850 new ultra-fast charging 

points during 2023. Slow and fast chargers are being replaced 

with ultra fast chargers and many brand new sites are built 

with only ultra fast chargers. This is in line with our strategy to 

provide the chargers that people need. With lots of cars with 

longer range on the roads, this means chargers that can fill 

up your battery as quickly as possible.

In 2023, Recharge provided close to 80 gigawatts hours 
(GWh) of zero-emission clean energy to our customers. We 
purchase guarantees of origin for all electricity we purchase. 

 

5 994 595

3 864 743
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DRIVING CHANGE FORWARD

Going forward, we will intensify our e�orts to reduce our 
emissions, as well as continue to drive change in the 
transition to a low emission society. 

We are proud to have developed and published an ambitious 
net zero strategy. In 2024 we will work on further integrating 
the climate strategy in our business strategy and processes. 
We will work with our value chain and our suppliers to obtain 
high quality data, to add credibility to our net zero indicator 
– the Recharge Carbon Intensity. 

We will also initiate the work related to identifying reduction 
measures and potential throughout our value chain, from 
sourcing to end of life of our chargers. This work will be key to 
having a robust transition plan towards net zero. 

We will also conduct a more thorough climate risk and 
opportunity assessment so we can fully understand 
our exposure to physical risks and transitional risks and 

opportunities, financially. 

TARGETS AND AMBITIONS

• We will increase the data quality and availability related 
to our climate strategy and transition plan during 2024. 

• Recharge will establish a procurement policy on 
suppliers’ carbon footprint strategies and plans to ensure 
alignment with net zero goals.

• Recharge will provide responsible grid utilisation with 100 
per cent load balancing on site level in 2025.

• We will develope a climate strategy for our net zero 
ambition.
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2.0 ENVIRONMENT

2.2 POLLUTION

Pollution adversely a�ects ecosystems, both in a local and 
global context. Contaminants from various sources lead to 
the degradation of air, water, and soil quality. Pollution is of 
high materiality for Recharge. The company contributes to 
lowering pollution and is part of the green solution with the 
development of chargers for EVs. 

According to the EU Action Plan, pollution is one of the five 
main drivers of biodiversity loss and significantly contributes 
to the on-going mass extinction of species. In the pursuit of 
a toxic-free environment, various initiatives, including the EU 
Action Plan “Towards Zero Pollution for Air, Water, and Soil,”1 
underline the global commitment to comprehensively tackle 
pollution. 

Companies can contribute to the action plan by placing 
emphasis on prevention, control, and reduction strategies of 
pollution stemming from their own operations as well as the 
supply chain. 

In terms of reporting, the issue of pollution distinguishes itself 
from the disclosure on climate change. In line with the ESRS 2, 
the topic of pollution revolves specifically around the pollution 
of toxic materials in the air, water, and soil. 

IMPACTS, RISKS, AND OPPORTUNITIES

Our impacts, risks and opportunities related to pollution 
are most relevant in our upstream and downstream 
value chain. In our upstream supply chain, we have 
impacts, and are exposed to risk, through the products 
we purchase, such as chargers. In our downstream value 
chain, we contribute positively to enable transportation 
with lower air pollution and noise pollution.

UPSTREAM ACTIVITIES 

• Activities such as manufacturing batteries, and 

mining and refining the minerals used in batteries and 

chargers, can cause pollution to air, soil and water. 

• Transportation of chargers and other input material 

by trucks will have a negative impact.

OWN OPERATIONS

• Recharge contributes positively to lowering air and 

sound pollution by introducing new technologies 

that ease the transition to EVs and smarter mobility 

solutions. 

• Most of the construction services we purchase are 

done by fossil machinery which emit air pollutants. 

DOWNSTREAM ACTIVITIES

• EVs have no tailpipe emissions and thus contribute 

positively on local air emissions compared to fossil 

fueled cars. EVs also have regenerative breaking 

which can reduce particles emitted while breaking. 

• There might be a negative impact in that Recharge’s 

business model might enable more driving in general, 

contributing to pollution in the form of microplastics 

from tires and particles from asphalt. 

RISKS

• Batteries and charger production has a global 

and complex supply chain and resource sourcing. 

Uncertainties and lack of transparency might be 

a risk in our upstream supply chain, and cause 

disturbance in supply or have financial consequences. 

OPPORTUNITIES

• Stricter regulation with regards to pollution, such 

as, developments of zero emission zones in urban 

centres, which might stimulate for more zero-

emission transport.

  1.   EU Action Plan: ‘Towards Zero Pollution for Air, Water and Soil’, European Commission (2021)
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RECHARGE’S APPROACH

Pollution is a newly defined material topic for Recharge, and 
we will work on developing our policies, actions, and targets 
for this area during 2024. We will focus on improving our insight 
and overview in our upstream supply chain and set clear 
expectations to our suppliers to drive change and minimize 
our impact. Recharge’s Code of Conduct requires all suppliers 
to confirm that they will comply with Recharge’s Environmental 
Policy. The Code of Conduct and Environmental Policy set out 
the requirements and expectations for contracts. 

DRIVING CHANGE IN 2023

In 2023 we started to engage with our suppliers on this topic 
to assess the impact from our upstream supply chain with 
regards to purchased goods and services. 

DRIVING CHANGE FORWARD

Although we have a positive impact on pollution through 
our solutions and services, we will need to reduce our 
impact in other parts of our value chain. Our newly formed 
ambition to be a broader energy company introducing 
more batteries might drive and increase our impact in our 
supply chain. Thus, for 2024 we will continue the work to get 
a better understanding of our upstream supply chain and 
how we drive impact through what we procure. We will aim 
to formulate a target during 2024 to measure, manage and 
reduce our impact. 
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2.0 ENVIRONMENT

2.3 BIODIVERSITY AND ECOSYSTEMS

Sustainable management of biodiversity and ecosystems is 
crucial for the ability to adapt to climate and environmental 
changes2. Nevertheless, the development is going in the 
wrong direction and nature loss is as big a threat as climate 
changes . As much as 75 percent of all ecosystems on land 
and 66 percent in the sea have been significantly altered 
because of climate change and human activity3.

A healthy environment is also important for a resilient economy. 
According to the World Economic Forum4, more than half of 
the world’s economy is strongly or moderately dependent on 
nature. Loss of biological diversity and ecosystem collapse is 
ranked as one of the five biggest threats humanity will face 
by 2030. 

IMPACTS, RISKS, AND OPPORTUNITIES

Our current business model impacts biodiversity and 
nature mostly in the upstream value chain, through 
our procurement and indirect sourcing of materials. 
Most of our current physical footprint has a proximity 
to infrastructure, and is located on already developed 
commercial ground, for instance parking lots, and thus 
has a limited negative impact. Our risks in relation 
to biodiversity relate to our upstream activities and 
access to minerals and materials, in addition to coming 
limitations with regards to where chargers can be 
localized. Our opportunities relate to our contribution to 
limit climate change and potentially reduce the need for 
grid expansions and the associated nature loss.

UPSTREAM ACTIVITIES 

• Potential considerable negative indirect impact 

throughout our supply chain, particularly related to 

the extraction and processing of raw materials such 

as minerals used in charging stations and batteries, 

which is done partly through mining activities, with 

a significant impact on biodiversity and ecosystems. 

• The transportation of the same materials could also 

a�ect biodiversity and ecosystems in the oceans 

negatively due to pollution during shipping. 

OWN OPERATIONS

• As to Recharges knowledge, no sites or operations 

are in or near biodiversity sensitive areas, and thus 

there is no reason to believe there is any direct 

negative impact connected to own operations. 

• On the contrary most charging stations are built on 

commercial land, which reduces the negative impact 

on biodiversity and ecosystems. 

• As EVs develop and range increases, there might 

be a di�erent pattern in where charging stations 

are being located. Thus, more novel, and non-

commercial ground might be of more relevance, and 

thus potentially more negative impact on biodiversity 

than what is the situation today. 

DOWNSTREAM ACTIVITIES

• There might be a negative impact in that Recharge’s 

business model might enable more driving in general, 

potentially a�ecting biodiversity and ecosystems 

due to development of roads, pollution, and noise. 

• Moving into becoming a broader energy company 

and introducing decentralized battery storage and 

balancing services to the grid will reduce the need 

for grid expansion and land use change due to 

construction activities. 

RISKS

• More regulations are expected to be introduced 

regarding biodiversity and ecosystems in near future. 

This is a risk that might a�ect Recharge’s operations, 

such as less access to land, as well as in the supply 

chain, for instance access to minerals. 

• Recharge’s business model is based on dependency 

of partners, which makes it more di�cult to mitigate 

reputational risk, particularly regarding land use.
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4 Nature Risk Rising: Why the Crisis Engulfing Nature Matters for Business and the Economy.  
   World Economic Forum (2020)
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OPPORTUNITIES

• Mitigation of climate change is an opportunity for 
Recharge, and thus contributing to the mitigation of 
loss of biodiversity and ecosystems.

RECHARGE’S APPROACH

We aim to minimize our negative impact on biodiversity 
throughout our value chain. In our supply chain we manage 
our impacts though expectations and policies as we require 
suppliers to sign our Supplier Code of Conduct. The impacts 
arising from our charging stations are limited as they are built 
on commercial land and close to quite heavy infrastructure. 
For the same reason, our opportunities to contribute positively 
on biodiversity through choices we make are limited. However, 
our current understanding of our impacts, especially in our 
upstream supply chain, needs to mature in order to initiate 
correct actions and strategic choices going forward.

DRIVING CHANGE IN 2023

In 2023, we started our journey to fully understand our impacts 
on biodiversity, through the double materiality assessment. 
We have also started discussions with our suppliers to 
understand impacts and find ways to mitigate them – these 
conversations will continue in 2024.

DRIVING CHANGE FORWARD

We are planning to conduct a nature risk assessment in 2024, 
using the Task Force on Nature-Related Financial Disclosures 
(TNFD) framework, which will provide us with an overview of 
our impacts through the value chain. This will contribute to a 
better understanding of actual and potential impacts across 
the value chain, so metrics, targets and measures can be set 
in place going forward. 

We will also further investigate how we can contribute 
positively to biodiversity, through our planning and design of 
stations. 
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2.0 ENVIRONMENT

2.4 RESOURCE USE AND CIRCULAR     
   ECONOMY

The major cause of climate and nature change is the world’s 
enormous consumption of resources. Economic growth and 
consumption of materials, input factors, and energy have 
increased proportionally with greenhouse gas emissions 
since 19705. 

Today, resources are consumed faster than we can recover 
and regenerate them. This contributes to nature losses that 
exceed the planet’s tolerable limits, as well as substantial 
amounts of waste and increased greenhouse gas emissions. 

In order to safeguard and use resources in a more sustainable 
way in the future, a reduction in resource consumption and a 
transition to a circular economy is crucial. 

IMPACTS, RISKS, AND OPPORTUNITIES

At Recharge, we acknowledge that our operations 
and development of charging stations are commodity 
intensive. As we contribute to shaping the EV infrastructure, 
we recognize the significance of our role in re-shaping 
resource consumption patterns and promoting circular 
principles. We have installed chargers for more than 
a decade, and there has been a rapid technological 
development for both EVs and chargers. To provide our 
customers with the best charging experience, we are 
continuously upgrading our infrastructure to modern ultra 
fast chargers.. Due to the evolving nature of the business, 
we are in, we will need to transform our business model 
from being linear and resource intensive to become more 
circular. 

UPSTREAM ACTIVITIES 

• Manufacturing and installation of charging stations 

is commodity intensive with considerable use of 

raw materials and there is a low degree of circular 

economy related to resource use and production 

processes across the value chain. 

• The extraction of minerals for electronics and wiring 

might be material in terms of resource use for battery 

charging. 

OWN OPERATIONS

• Due to rapid technological development and customer 

demand, there is a frequent replacement of charging 

stations often due to new technologies, which in turn 

requires high resource use. 

DOWNSTREAM ACTIVITIES

• End of life treatment and waste management is a 

potential negative impact, and material in terms of 

the frequent replacement of charging stations due 

to new technologies and customer demands. 

RISKS

• There is financial risk related to potential scarcity of 

materials that in turn might lead to increased prices 

and delays in the supply chain. 

• New regulations on circular economy that are being 

introduced in the EU will a�ect Recharges value 

chain and possibly own operations.

OPPORTUNITIES

• There are potential financial opportunities related 

to reusing legacy chargers in locations where they 

can still be used. It is also possible to reuse a larger 

share of components and materials, across our value 

chain. 

• Risk of increased regulations and restrictions in the 

near future which might a�ect the supply chains and 

lead to higher cost, for instance in terms of increased 

prices of materials such as copper, which is an 

important component in the production of batteries 

and charging devices. 
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RECHARGE’S APPROACH

Recharge aims to minimise resource consumption, maximise 
e�ciency and contribute to the transition to a low-carbon 
and circular economy. In addition, circular product use will be 
a central aspect of how we conduct our business throughout 
our own operations and supply chains.

With regards to inbound material flows and what we source, 
such as chargers and batteries, we seek to increase the 
share of reused and recycled input material where possible. 
We will work with our partners and suppliers, in line with our 
sustainability policy, to reduce resource consumption. With 
regards to outbound material flow, mostly legacy chargers, we 
will seek to reuse whenever possible, and recycle what is left. 

We seek to minimise waste through our value chain, led by 
our Sustainability Policy and the principles reduce, reuse, 
recycle, by having focus on waste management in our own 
operations, and set clear expectations to our suppliers, 
through our code of conduct and policies.

DID YOU KNOW: 

As we upgrade legacy chargers and change broken 
chargers, we save what we can for later. Where possible 
we restore the charger for later use. If the charger is too 
broken to be restored, we save all working parts for 
later.  We have a detailed inventory of all spare parts 
we can reuse and are always checking if we have any 
parts available before we order new. 

DRIVING CHANGE IN 2023

In 2023 we continued our e�orts to investigate ways to reduce 
our impact, while at the same time assessing our value chain 
in order to get a better understanding of our impacts. 
We have installed almost 400 chargers using foundations 
made from recycled plastics. These foundations replace the 
use of concrete and has a positive impact on circularity and 
material use, in addition to reducing the climate impact. 
We have a cooperation with ATEA for all our IT equipment, 
and all old and broken equipment is handled by ATEA and 
put back to life. We have not disposed of any IT equipment 
in 2023.The waste from our o�ces is sorted into food waste, 
plastics, paper, and residual. We have a waste management 
system in which that ensures that we comply with local 
legislation regarding waste disposal and recovery.

DRIVING CHANGE FORWARD

In 2024 we will focus on dialogue with our suppliers 
and partners and continue our e�orts to get a better 
understanding of our actual and potential impacts across 
the value chain, regarding resource use and circularity. We 
aim to have clear KPIs and targets in place going forward, to 
track progress and performance. 
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3.0 Social

Our purpose and success go beyond 
being a charge point operator.  
We also have a responsibility to 
ensure the health, safety, and 
well-being of our employees. In 
doing so, we create an environ- 
ment that emphasises equality and 
inclusion and focuses on human 
rights.  Recharge’s two material topics 
relating to social factors are diversity 
and human rights.
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Social
3.0 SOCIAL

3.1 OWN WORKFORCE

At Recharge, our employees are the company’s most valuable 
resource, as they are crucial to our own ability to develop 
and to our long-term value and financial performance. We 
want our employees to thrive and experience a fair, safe, and 
inclusive environment. Recharge is a fairly small organisation 
with growth ambitions, and diversity is an important and 
strategic area for us. We aim to be an open and inclusive 
organization based on the values of tolerance, equality, and 
transparency and we strive to have employees from di�erent 
backgrounds. 

IMPACTS, RISKS, AND OPPORTUNITIES

• Recharge has a positive impact on our own workforce. 

We have a strong emphasis on training and skills 

development and believe that this is essential for 

a successful business. Training and development 

not only motivate our employees, but also build the 

necessary skills within the company. 

• We have the potential to have a considerable 

positive impact for our workforce when it comes to 

diversity and equal treatment. All diversity work is 

tied to top tier management. 

RISK

• Lack of time for training and development of 

employees is a potential risk as the company and 

the industry are going through rapid growth. This 

may also cause di�culties in achieving a good work-

life balance.

• The industry is still very new and evolving fast. It can be 

di�cult to anticipate which skills and competences 

are needed in the future, which makes it di�cult to 

work with more long-term skills development.  

• The industry in which Recharge operates is male 

dominated, which makes it challenging to succeed 

with diversity e�orts. 

OPPORTUNITIES

• Recharge’s strong emphasis on our own workforce, 

as well as being a company that is part of the 

green transition are an asset in retracting talent and 

maintaining competence in the organisation going 

forward. 

• Professionals can be attracted to a workplace and 

industry that provides opportunities to grow and 

attain new skill sets and responsibilities.

RECHARGE’S APPROACH

Recharge’s own workforce is crucial for the development 

of our company. We recognise the value that our talented 

employees bring to our team. Strengthening the conditions 

and investing in career growth for our employees is about 

attracting the strongest talent and the most motivated 

employees, as well as ensuring a safe and inclusive workplace 

where our employees can thrive. 

To ensure continuous improvement in our workplace 

environment, we conduct annual employee engagement 

and well-being pulse surveys, including both employee and 

HR feedback. We work systematically to improve employee 

engagement, measure job satisfaction, get feedback on 

benefits, and do performance evaluations. 

Recharge has implemented a robust whistleblowing policy 

available for all employees, completed with clear routines 

and procedures to ensure transparency and accountability. 

For confidentiality and anonymity, we provide a dedicated 

whistleblowing channel managed by an impartial third party. 

We actively promote the reporting of any misconduct or 

wrongdoing in alignment with this procedure, emphasizing 

our commitment to a culture of integrity. Additionally, 

comprehensive guidelines are in place to safeguard 

whistleblowers from any potential repercussions, whether 

direct or indirect. 
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Recharge ensures comprehensive training, support, and 

advancement opportunities for all individuals to thrive, and 

allocates a yearly budget for employee training. This covers 

training on company operations, safety, and responsibilities, 

with specialized training provided based on operational unit 

needs. Department managers ensure employees receive 

relevant and necessary training. Additionally, we o�er access 

to online and e-learning courses tailored to individual needs, 

including cyber security tests. 

Annual performance feedback and career development 

reviews are conducted with all employees, facilitating 

discussions on career progression, talent development, and 

succession planning for key positions. Throughout the year, 

ongoing performance feedback is provided to all employees.

At Recharge, we are deeply committed to ensuring equal 

treatment for all employees and maintaining a workplace 

free from discrimination and harassment. We uphold a 

zero-tolerance policy towards any form of discrimination or 

harassment. We work actively and systematically to promote 

equality and prevent discrimination through a four-step 

working method described in the Norwegian Equality and 

Anti-Discrimination Act. As part of this we carried out a 

risk assessment relating to our work against discrimination 

and harassment. For more information about our work with 

equality and anti-discrimination, please see our Equality 

Statement 2023 as well as our diversity and inclusion policy 

on rechargeinfra.com/policies/diversity-policy. 

The health and safety of our employees is crucial to 

Recharge. We have a zero-accident vision and the aim with 

the Recharge Health and Safety Policy is to create a safe 

working environment, and to reduce the risk of accidents, 

injuries, and fatalities at work. The policy protects the safety, 

welfare and health of all employees and others engaged in 

work, including contractors and subcontractors.

DID YOU KNOW: 

Our “Recharge Leadership School” fosters leadership 

skills within the organisation.

In response to the influx of new managers, we 

implemented comprehensive leadership training 

programs aimed at equipping them with the necessary 

skills and competencies to lead teams e�ectively. 

These programs were tailored to address the unique 

challenges and opportunities faced by new managers, 

ensuring their smooth transition into leadership roles. 

We organized quarterly gatherings, both physical and 

virtual, to facilitate continuous learning and networking 

opportunities for our leadership teams. These gatherings 

provided a platform for knowledge sharing, 

collaboration, and peer support, fostering a culture 

of continuous improvement and innovation within our 

organization. Through our investment in leadership 

training, we aim to empower our managers to drive 

positive change, inspire their teams, and contribute 

to the long-term success of our business while also 

promoting a supportive and inclusive work environment.

DRIVING CHANGE IN 2023

In 2023, Recharge has put e�orts in developing the HR 

function by outlining foundational structures and procedures 

to provide employees with clear guidance and structure 

for the work environment. Still in the initial phase, we have 

established core HR processes. We have also established a 

solid cross-boarding process, including the process of looking 

at existing employees, assessing who might be suitable for 

a vacant position, and training and adapting the chosen 

employee.

In line with our commitment to employee development and 

talent retention, we have made significant investments 

in leadership training initiatives throughout 2023, through 

our Recharge Leadership School program. We’re proud to 

announce that our leadership KPI score was at an all-time 

high with 90% at the end of 2023, which compared to other 

companies is above benchmark. 

We are continuously working on diversity and inclusion and 

have developed a diversity and inclusion policy which came 

into e�ect in 2023. We have also revised and updated our 

advertising and interview guides to foster a more inclusive 

and diverse organization. As of December 31st, Recharge had 

a total of 20 women in the company equivalent to 27% of the 

total workforce. While this represents a significant increase 

from our 2022 numbers, we acknowledge that this is low and 

will continuing working towards our goal of increasing the 

share of female employees during 2024 and 2025. 39% of our 

new recruits in 2023 were female. This marks a substantial 

improvement from 27 % the previous year and underscores 

our dedication to fostering a more inclusive and gender-

balanced workplace.

During 2023 we have also established Health and Safety 

representatives in Norway and Sweden. There were zero 

cases of total recordable injuries and zero near-miss injuries. 

There were zero fatal work accidents at Recharge, and the 

lost time injury frequency rate was zero.

Our engagement KPI for 2023 was 77%, which was close to 

our goal of 80%. 
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DRIVING CHANGE FORWARD

Recharge is in a phase of rapid growth of employees. We are 
still in the early phases of structuring our e�orts on diversity, 
inclusion, and equality. Additional best practice research 
within recruitment, advancement, and retention has been 
identified and will lay the foundation for strengthening the 
work within this area.

We are committed to improving equality within our industry 

and have set a target of at least 30% female share across the 

whole organization by 2024. To realize this objective, we have 

implemented measures including integrating diversity and 

equality into management practices, promoting work-life 

balance, and conducting systematic diversity assessments. 

We will continue the work in 2024 and further formalise 

our structures and processes and update our policies and 

employee manuals. We strongly believe that focus on diversity 

will strengthen our culture and business performance.

As we have grown, it has become mission-critical to not only 

provide robust training and development opportunities for 

our people, but to do so in a consistent and process-oriented 

way. Recharge plans to make significant e�orts in refining 

and advancing our training initiatives and implementing 

consistency across all our entities and for all employee types. 
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Social
3.0 SOCIAL

3.2 WORKERS IN THE VALUE CHAIN

Recharge promotes the working conditions, equal treatment, 
and opportunities for all, and supports the UN fundamental 
human rights framework and the ILO-conventions on human 
rights and decent working conditions for all. Nearly all our 
suppliers are located in the Nordics and Europe, but they 
in turn have global supply chains, meaning that our sub-
suppliers can be located outside of Europe. We are working 
with our key suppliers to ensure due diligence and minimize 
risks of labour or human rights violations further down in the 
supply chain. 

IMPACTS, RISKS, AND OPPORTUNITIES

• Our impact is mainly related to the development 

of technology, infrastructure, and software for our 

energy solutions, with risks of human rights violations 

in the supply chain, particularly with reference to 

extraction of raw materials and components used 

in installation and production of batteries, charging 

equipment and transformers. 

• Our installation contractors, including their 

subcontractors, are exposed to health, safety, and 

environmental risks when engaged in projects or 

maintenance activities at our charging stations. 

Ensuring the health and safety of employees involved 

in the installation and maintenance of our charging 

stations is the responsibility of the contractor, and 

as such, we mandate that all contractors and 

subcontractors adhere to national health and safety 

regulations and align with our Recharge’s HSE policy. 

RISK

• Potential risk of reputation loss in cases of breaches 

of human rights or work-related rights, which might 

impact the company financially.

• Lack of overview of our tier 2 suppliers and beyond 

might enhance the risks for violation, due to lack of 

follow-up on potential negative impact. 

RECHARGE’S APPROACH

At Recharge, we respect and do our part to uphold and 
protect the fundamental human rights and labour rights. We 
have zero tolerance for any violation of those rights, including 
the use of child labour, forced labour or human tra�cking. We 
believe in providing fair, living wages to all employees as well 
as and respecting the freedom of association and collective 
bargaining. These principles are embodied in our Code of 
Conduct and Modern Slavery Policy. For more information 
on how we to ensure a fair and ethical supply chain without 
any forms of modern slavery, please see rechargeinfra.
com/policies/modern-slavery-act-policy available on our 
website.

We are aware of the exposure to risks of labor and human 

rights violations in the complex and global supply chains 

within the field of electronics manufacturing. Therefore, we 

are working closely with our suppliers to gain insights into and 

minimize such risks. We are working in compliance with the 

Norwegian Transparency Act on all purchasing regardless 

of country. For more information on how we work with due 

diligence, please see our Transparency Act statement 

available on our homepage.

DRIVING CHANGE IN 2023

• Recharge conducts annual overall due diligence 
assessments in accordance with the requirements of 
the Norwegian Transparency Act since 2022. In the 
risk assessment of 2023, we assessed both our own 
operations, as well as our supply chain and business 
partners. 

• Following our 2023 due diligence assessment, several 
measures were implemented to strengthen our work 
to safeguard and promote human rights and decent 
working conditions in our value chains.

• To reduce our negative impact, we have made extensive 
e�orts in our supply chain, including supplier screening 
questionnaires and risk assessments, due diligence 
procedures and supplier self-assessment surveys for 
social matters, as well as Code of Conduct, and policies 
among subcontractors. 

INTRODUCTION   ENVIRONMENT   SOCIAL   GOVERNANCE   APPENDIX

38



• We have specifically asked our key suppliers about the 
use of high-risk metals and minerals - tin, tantalum, 
tungsten, gold, and mica - in their processes and 
products. 

• In addition to working closely with our main suppliers on 
minimizing risks, we have conducted a screening of all 
suppliers based on geographic and industry risk. 

• For more information, please refer to the Transparency 
Act Statement in the Appendix. 

DRIVING CHANGE FORWARD

Recharge is constantly working to strengthen our work on 

human rights and decent working conditions. In 2024 we will 

continue building a closer dialogue with our key suppliers 

to ensure compliance throughout their entire supply chains. 

A key focus will be to continue to build e�ective processes 

for supplier screenings and auditing and integrating 

sustainability issues to our core supply chain processes. 

As part of our work with energy solutions, we will be investing 

in large scale battery storage systems. We are aware of 

the risks for human rights violations in the sourcing of raw 

materials for batteries and are working closely with selected 

potential suppliers of battery systems to minimize such risks.
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Social
3.0 SOCIAL

3.3 CONSUMERS AND END USERS

Our customers are our top priority, and we have a strong 
sense of social responsibility. “Customer first” is one of our 
four strategic pillars, and we exist because of, and for, our 
customers. As a charge point operator, we reach a wide 
range of the population in the Nordic countries through our 
business activities, and the personal safety, social inclusion 
and information-related impacts on our customers are at the 
core of our business operations and our priorities. Therefore, 
Recharge has set the ambition to be the socially responsible 
charge point operator, and of course, customers and end 
users is a very material topic for us. 

IMPACTS, RISKS, AND OPPORTUNITIES

At Recharge, we work to ensure the safety of our 

customers, and harmful events are not considered likely to 

happen. We have an ongoing dialogue with our partners 

to reduce any potential risks that may be harmful to our 

customers, or any other persons a�ected by our business 

activities. 

IMPACT

• Significant positive impact on consumers and end 

users by providing infrastructure to enable the green 

transition and making EV charging accessible for all. 

• Potential negative impact on our customers if we do 

not meet their needs or expectations.

• Potential negative impacts connected to harmful 

events at the charging stations. 

RISK

• At some locations, our partners own and control the 

power supply of our chargers, which poses a risk in 

case of power cuts, for instance in cases of flooding. 

• Safety risks in the event of deviations or faults at 

charging stations.

• Risk of reputational loss related to lack of customer 

focus and potentially loss of customers due to lack 

of accessibility, transparency, and the services we 

provide to our customers. 

OPPORTUNITIES

• Opportunity to take the position as the socially 

responsible charge point operator in the market 

by making EV charging more sustainable, e�ective, 

accesible, and easier to use.

• Opportunity for an enhanced reputation by working 

with suppliers to ensure safe charging stations and 

thus reducing risk, and potentially increased market 

share by enabling an easy and accessible customer 

experience, including the provision of good and 

transparent information to customers. 

RECHARGE’S APPROACH

Our customers have a range of diverse needs, expectations, 

and behaviours, and we are continuously trying to improve our 

ways of meeting them. We actively engage with our customers 

through focus groups, conversations, surveys, and interviews. 

Customer needs is the most important consideration when 

we are prioritizing investments and improvements. That is why 

customer insights and understanding customer needs is so 

important for us.

Recharge has been a charge point operator from the 

beginning of the EV era, which is primarily an advantage 

as we have a long history and a lot of insights, but there is 

also a challenge since we have had, and still have, legacy 

infrastructure in our network that no longer meets everyone’s 

expectations. That is why we are working to develop and 

push the EV charging industry even further, while at the same 

time upgrading our legacy infrastructure to the needs and 

expectations of today and tomorrow, to ensure accessible, 

user-friendly, and available ultra-fast charging for everyone. 
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We want all EV-drivers to meet the same accessible charging 

stations wherever they charge, regardless of the company 

name on the chargers. That is why we are working with industry 

associations to get a common standard for accessible 

design for all charging stations being built. We have been 

pushing the agenda for transparency and standardization 

in the EV charger industry, as we believe transparency and 

standardization is valuable for all EV drivers. Read more 

about how we are working with industry associations in the 

Governance chapter. 

Recharge strives to be an open and transparent organization, 

and we work hard to ensure available and useful information 

about our services to our customers. Our yearly Recharge 

Insights report is one-of-its-kind in the EV charging industry, 

and it contributes to more transparency for everyone. 

We take our customers privacy seriously and have processes 

and a policy in place in order to ensure processing in 

accordance with GDPR. See our Privacy/GDPR Policy on our 

webpage for more information. 

DID YOU KNOW

At Recharge we strive to make charging accessible 

and easy for everyone. Everywhere. According to our 

internal guidelines, all new sites we construct shall have 

at least one charge point accessible for all, with more 

space, no obstacles, and height-adjusted screens. For 

larger sites we aim for more accessible charge points. 

Old sites that we upgrade are evaluated towards 

the same requirements. Even though almost all new 

cars are delivered with CCS connectors, we still install 

CHAdeMO-chargers at most new sites, to make it 

available for everyone.

DRIVING CHANGE IN 2023

We are listening to the clear message from the EV drivers – 
more ultra-fast chargers and easier payment solutions. That is 
why we spent a lot of time in 2023 preparing for the big roll-out 
of card payment terminals at our charging stations, happening 
in 2024. During 2023 we also worked hard on finalizing the 
Recharge app for launch in early 2024. We know this will 
make it even easier for our customer to use our chargers, as 
everybody soon can pay with card, QR-code, Recharge app, 
several third-party apps, and RFID. We installed a record-
breaking 850 ultra-fast chargers during 2023. 

We continued the work we are doing for standardization of 

the EV charging sector. Recharge is leading the way with 

regards to transparency in the EV charging sector, but we 

still believe that there is a way to go. Standard definitions on 

up-time and accessibility are examples of we are addressing 

in industry associations. In 2023 we played a key role in 

establishing the industry association in Sweden, see next 

chapter for more information. 

In 2023, Recharge had no complaints concerning breaches 

of customer privacy. There has not been identified any leaks, 

thefts, or losses of customer data. 

DRIVING CHANGE FORWARD

Our main focus for the next year is to make it easier for our 

customers to use our charging stations: During 2024 we are 

launching the Recharge app and rolling out card payment 

terminals to our charging stations.

We will continue to make our charging stations accessible 

and available for everyone – both through the upgrades of 

existing charging stations and design of new stations, and 

through our work we are doing in the industry associations 

related to standardization.

We will also continue to lead the way with regards to 

transparency, through reporting and sharing of information, 

and hopefully, push the industry in a more transparent 

direction. 
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4.0 GOVERNANCE

Recharge is committed to the highest 
standards of corporate governance and 
ensuring that we apply best practice. 
Our corporate governance e�orts are 
focused on the e�ective management 
of risk and the preservation of long-
term sustainable value for the benefit 
of our shareholders, our employees, 
and the society in which we operate. 
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Social
4.0 GOVERNANCE

4.1 BUSINESS CONDUCT

Business conduct is a material topic with positive impacts 
due to Recharge’s e�orts, particularly on establishing policies. 
Recharge has established policies including a Whistleblower 
policy, HSS-policy and policy on corruption and bribery. 
Business conduct includes subtopics such as corporate 
culture, whistleblower protection, political engagement, 
management of supplier relationships, including payment 
practices, corruption, and bribery. 

IMPACTS, RISKS, AND OPPORTUNITIES

• Potential negative impact regarding corruption and 

bribery in the supply chains. 

• Positive impact related to e�orts made by the 

company on the policy side.

• Political engagement impact through e�orts with our 

participation in nine di�erent industry organisations.. 

RISK

• There are inherent financial risks associated with 

our business conduct, particularly concerning 

expectations of Recharge being a public 

infrastructure company rather than a commercial 

business. This expectation may lead to challenges 

in managing non-profitable sites e�ectively, as 

there may be a lack of understanding when they are 

closed.  

• Risk of corruption in the value chain. 

OPPORTUNITIES

• Opportunity to proactively shape the regulatory 

framework and industry standards. Given the high 

political interest in the EV-industry and its role in the 

green transition, Recharge has the potential to exert 

significant political influence and drive breakthroughs 

in policy and regulation. This includes the opportunity 

to leverage our position for positive political and 

societal impact, and thus contributing to accelerate 

the green transition.

• There are also significant opportunities as our core 

business is well placed for the green transition.

RECHARGE’S APPROACH

Recharge is committed to transparency and professionalism 
in everything we do, emphasizing best practices in the 
governance of our business operations. Sustainability in its 
broad term is embedded in our values to care, to dare, and 
to share, and underpin everything we do. We also aim to 
engage closely with our stakeholders, and value their insights 
to shape our business in a sustainable way. 

We recognise the potential negative impacts associated 
with corruption and bribery within our supply chains. We are 
actively working on implementing measures to mitigating 
these risks and maintain ethical standards throughout our 
supply chain.

Within our own operations, we have made significant progress 

in driving positive impacts, particularly through our policy 

initiatives. We continually invest in research and development 

to improve charging technologies, driving innovation within 

the EV industry, while at the same time ensuring good 

business conduct. 

DID YOU KNOW:

We have been active in setting up new trade 

associations for our industry, and Recharge were a 

driving force in establishing the Norwegian industry 

organisation Drivkraft Norge. This is, as far as we know, 

the only industry organisation for charge point operators 

where all major players within a country are members. 

During 2023 we have been a driving force to also launch  

trade association for charge point operators in Sweden 

as part of the Drivkraft Sverige organisation. 
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Working with our trade associations is an import part 

of responsibly working with policy makers and our 

industry partners in issues such as standardisation 

and regulation. Charging is still a new industry and 

there is a need for us to partner with di�erent parts of 

the civil society to foster a development of clear and 

purposeful rules and regulations for all. 

 

POLICIES AND GUIDELINES

To underline our commitments, we have developed policies 
and guidelines that set out and monitor our approach 
to ensuring we act ethically and in compliance with 
applicable laws and regulations. This includes areas such 
as the prevention of fraud, bribery and corruption and other 
financial crimes, the protection of customer privacy and 
the health and safety of our employees. It also includes our 
approach to protecting the human rights of our stakeholders 
in their interactions with our operations and activities. There 
is also a whistleblowing policy with accompanying routines 
and procedures and an anonymous internal and external 
whistleblowing channel managed by an independent third 
party.

The policies and guidelines apply to all employees of 

Recharge and its subsidiaries, as well as contractors and 

subcontractors acting on behalf of the company. The 

policies have been approved by the board of directors and 

the management team and is available to all employees. 

Training of employees is provided through e-learning courses 

to ensure they have the necessary knowledge of our policies 

and values. 

Suppliers, vendors and other that Recharge purchases 

services and goods from, need to sign the Recharge Code 

of Conduct as part of the procurement process. The Code is 

based on the UN Guiding Principles on Business and Human 

Rights, the OECD Guidelines for Multinational Enterprises, 

the OECD Due Diligence Guidance for Responsible Business 

Conduct as well as principles from our policies. 

For more information on how we conduct due diligence on 

matters covered in the Code of Conduct, please refer to the 

chapter on workers in the value chain. All policies are made 

public on our website. For further information, please refer to 

the following policies on rechargeinfra.com: 

• Anti-Bribery, Corruption, and Anti-Fraud Policy

• Diversity Policy

• Health and Safety Policy

• Modern Slavery Act Policy

• Privacy GDPR Policy

• Quality Policy

• Sustainability Policy

• Whistleblowing Policy

We are working on our Code of Conduct which will be finalized 
and made available during 2024. We have a set of internal 
ethical guidelines we follow, but these are not yet structured 
as a policy.

INTERNAL AND EXTERNAL REPORTING
Recharge strives to be a transparent company which is 

reflected in our reporting. We report annually the Recharge 

Insight report, which provides all stakeholders with valuable 

information regarding our performance. Additionally, Recharge 

reports quarterly on ESG matters to our owner Infracapital. 

GOVERNANCE OF BOARD AND TOP 
MANAGEMENT

The Board of Directors (the board) is the highest governance 
body in Recharge. Due to our size and that we are a relatively 
young company, there is a close relationship between 
management and the board. ESG is reported to the board at 
board meetings, and separate workstreams are conducted 
as required to ensure that the board is informed of any issues 
that require its attention or involvement. 

If the board raises a concern, there are communication 

channels to report either directly to the CEO or the 

chairperson of the board. The chairperson also holds 

executive responsibilities at Recharge, which ensures that he 

is informed of any critical issues that may arise.

There is an ongoing dialogue between the management, 

the board and the chairperson in matters that concern the 

business operations also outside the regular board meetings. 

The board will give priority to addressing and mitigating any 

case or matter a�ecting Recharge’s business as quickly as 

possible. 

REPORTING ANY CONCERNS – 
WHISTLEBLOWER

Recharge has both internal and external feedback channels, 
and an established whistleblowing procedure to provide an 
accessible and fair way for people to have their concerns and 
complaints heard and investigated. Recharge is responsible 
for ensuring that whistleblowers do not su�er any direct or 
indirect sanctions. For further information, please refer to the 
Whistleblowing Routine and Procedure Policy on our website. 
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ETHICS IN OUR SUPPLY CHAIN: ANTI-BRIBERY, 
CORRUPTION, AND ANTI-FRAUD POLICY 

Recharge actively supports the global fight against financial 
crime, including bribery, corruption, and anti-competitive 
behaviour. We will not tolerate any employee or associated 
person acting on its behalf engaging in any form of bribery 
and/or corruption and/or any behaviour that would 
breach applicable competition legislation. The Recharge 
Anti-Bribery, Corruption and Anti-Fraud Policy is based on 
applicable laws regarding this topic in each country we 
operate. In 2023 there were zero breaches to the policy.

Suppliers, vendors and others that Recharge purchases 
services and goods from have seen the Recharge Code of 
Conduct, which in short is based on the principles from our 
policies, including anti-corruption. Going forward it will be a 
focus area for Recharge to conduct risk assessments and to 
enhance dialog with the suppliers and partners regarding the 
topic. 

For further information, please see the Recharge Anti-Bribery, 

Corruption, and Anti-Fraud Policy on our website. 

DRIVING CHANGE IN 2023

During 2023 we had one incident reported in our whistleblower 
channel. The incident was solved in accordance with our 
policies. We have had zero incidents of bribery, corruption, 
and fraud.

We have conducted several meetings with our key suppliers 

in order to get a better understanding of our supply chain and 

the indirect impacts we have through our procurement.We 

have played a key role in the establishment of the Drivkraft 

Sweden industry organisation. The organization will be an 

important arena for actors in the industry. In total we were 

actively contributing to the work of nine di�erent industry 

organisations during 2023.

DRIVING CHANGE FORWARD

Moving forward, our commitment to ongoing engagement 

with our suppliers will be strengthened to enhance our insight 

into all tiers of our supply chain. Our continuous interaction 

with our most significant suppliers remains a priority, as they 

are essential partners in achieving a low-carbon value chain 

for Recharge.

We plan to continue our work with industry associations on 

transparency and standardization, as we believe it is of great 

benefit for our customers and all EV drivers.
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POLICY COMMITMENTS

Recharge’s sustainability e�orts are based on the UN Guiding 
Principles on Business and Human Rights, the OECD Guidelines 
for Multinational Enterprises, the OECD Due Diligence 
Guidance for Responsible Business Conduct. Our expectations 
of ourselves, suppliers, and partners are outlined in our ethical 
guidelines (Code of Conduct) and are incorporated into all 
supplier agreements. These guidelines are adopted by the 
management and board of Recharge Infra AS. 

Recharge has developed numerous policies to ensure good 
governance. All guidelines and policies are well integrated into 
the business and is accessible to all employees via intranet and 
our homepage. Training is provided through internal seminars 
and courses. Furthermore, all guidelines and policies are 
communicated to suppliers and partners with the expectation 
of compliance.

ANTI-BRIBERY, CORRUPTION, AND ANTI-
FRAUD POLICY 

Recharge actively supports the global fight against financial 
crime, including bribery, corruption, and anti-competitive 
behaviour. We will not tolerate any employee or associated 
person acting on its behalf engaging in any form of bribery 
and/or corruption and/or any behaviour that would breach 
applicable competition legislation. The Recharge Anti-Bribery, 
Corruption and Anti-Fraud Policy is based on applicable laws 
regarding this topic in each country we operate. In 2023 there 
were zero breaches to the policy.

The policy shall ensure compliance of all of Recharge and 
employees (including contractors) with Recharge’s legal and 
regulatory bribery and corruption obligations, as well as fight 
against fraud. Further, it enhances a culture that promotes 
ethically sound behaviour and resource management, good 
internal control and preventing and uncovering bribery and 
corruption. All employees are made aware of the policy and 
the requirements. In 2023, Recharge informed all employees of 
the policy. Training will be conducted in 2024.  

All suppliers, vendors and others that Recharge purchases 
services and goods from have seen the Recharge Code of 
Conduct, which in short is based on the principles from our 
policies, including anti-corruption. Going forward it will be a 
focus area for Recharge to conduct risk assessments and to 
enhance dialog with the suppliers and partners regarding the 
topic. 

For further information, please see the Recharge Anti-Bribery, 
Corruption, and Anti-Fraud Policy on our website.

HEALTH AND SAFETY POLICY 

Health and safety for our employees are crucial to Recharge. 
We have a zero-accident vision and the aim with the 
Recharge Health and Safety Policy is to create a safe working 
environment, and to reduce the risk of accidents, injuries, and 

fatalities at work. The policy protects the safety, welfare and 
health of all employees and any other person engaged in work, 
including contractors and subcontractors.

Health and safety for employees working in relation 
with installation and operation of charge points are the 
subcontractors’ responsibility. This is an area of high priority in 
all our installations plans and across the Recharge network. All 
subcontractors must comply with health and safety regulations 
and Recharge`s policy. 

In 2023 there were zero cases of total recordable injuries and 
zero near-miss injuries. There were zero fatal work accidents, 
and the lost time injury fervency rate was zero. 
For further information, please see the Recharge Health & 
Safety Policy on our website. 

CUSTOMER PRIVACY

Recharge ensures that personal data is processed in 
accordance with the EU General Data Protection Regulation 
2016/679 (GDPR). The Recharge Privacy/GDPR Policy is based 
on compliance with the regulation with an aim to serve as a 
manual regarding data protection, which means to ensure 
that data and communication is kept confidential and 
process such information with care and diligence. Recharge 
has limited personal data from customers, besides what is 
gathered through our drop-in service (QR-code). The majority 
of customer data is located with external parties. 

In 2023, Recharge had no complaints concerning breaches 
of customer privacy. There has not been identified any leaks, 
thefts, or losses of customer data. 

For further information, please see the Recharge Privacy/GDPR 
Policy on our website.

WHISTLEBLOWING MECHANISM 

Recharge wants an open culture of expression that will help 
ensure that reports of wrongdoing are handled quickly and 
responsibly at the lowest possible level. An open culture of 
expression is important for the business to improve and develop 
and is also important for the sake of the working environment 
and the individual’s well-being. 

Recharge has a whistleblowing procedure to provide an 
accessible, fair way for people to have their concerns and 
complaints heard and investigated. There are two grievance 
reporting channels where employees and other stakeholders 
can vocalise their whistleblowing formally: 1) an internal channel, 
and 2) an external channel handled by the law firm Haavind AS. 
Recharge is responsible for making sure that whistle-blowers 
do not experience any direct or indirect sanctions. 

In 2023, one incident was reported and managed according to 
the Whistleblowing policy.

For further information, please see the Recharge Whistleblowing 
Routine and Procedure Policy on our website.
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ADDITIONAL ESG-RELATED MATERIAL PUBLISED ON OUR WEBSITE

  TCFD statement

  Transparency Act statement

  Equality and Activity duty statement
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We are always looking 
for great partners in the 
Nordics and beyond. 

Read more at 
rechargeinfra.com


